MEDIA MONITORING

The smart way to keep in touch
with trends, public policy issues,
what Us being said about
competitor advertising and publicity,
and sales leads.
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The Challenge Clients have online

It's no secret that we live and work in a very media- access to PDF print
intense culture. There is a huge and growing volume ] clips, which are

of information flowing through the media 24/7. seei.  archived for searches.
However, many organizations do not have a reliable, e -
practical, efficient, cost-effective way to track media . ——

and extract information that's important to them. ey o

The Solution .

For over 20 years, organizations of all kinds have ity e e il
trusted KEEP IN TOUCH to provide high-quality, o=

high-accuracy, highly-relevant media monitoring
services. We have built a solid client base, from
non-profits and associations to major corporations,
small-to-midsize businesses, educational and
healthcare institutions and government agencies.

What We Do

For example, you can hire us to track:
Trends

Public policy issues

Your press and social media coverage e e e e
Competitor press and social media coverage, ads R ——
Sales leads, legal notice RFPs and more s &

2011.08.09 15:58:58 on Facebaok

elie) the wall street watch s o
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Hazleton YMCA and YWCA The before and afterschool program will be starting at the beginning of schoolfo
e in al time and register. Come in to the Hazleton YMCA & YWCA to the front desk and agk for

Media outlets that we monitor include: e O 1 e e 552048
Print (CT only) -
Television (CT, regional, national) fI|Ck|"‘
Radio (CT, regional, national on limited basis)

Online media (CT, regional, national, global)
Social media (Facebook, Flickr, Twitter, YouTube)
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Testimonials
"Your staff is terrific! We've tried other media

monitoring firms, but we get the personalized service,
accuracy, and depth of coverage we need from you." WORD
--Media Relations Manager for non-profit

VN
"We've hired bigger firms, but you occupy a good ON TH E
niche. We appreciate the TLC."
--Director of Public Relations at PR agency ST RE ET e

"We tried other firms and came back to you, because
you deliver consistently higher quality service."

--President, for-profit business MED|A‘ MONITORING

"With other firms, we got a lot of junk clips. Your staff

is excellent at discerning what is genuinely newsworthy « EA] % E}A] C
and valuable to us, and what is not. I'm sure it's not

easy, because we're in a very complicated market." KEEP IN TOUCH
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--Director of Communications at non-profit.

Smart leaders recognize the value of what we do.
Please contact us today to explore the possibilities!




